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—G Cleveland

Jack Shea of Lake Placid, subseqgent winner of the 500 and 1500-meter speed-scating races, takes Olympic oath for Amermaeniegnday of Games



A Word of Explanation

This book, “Official Report of the III Olympic Winter Games,” is
-intended to serve a dual purpose. It tells the complete story of the Lake
Placid Games and the plans for staging them, and it gives a detailed
history of the development of the winter-sports movement in Lake
Placid, the pioneer winter resort of the North American continent.

These two motifs underlying the plan of the book are closely inter-
twined. The Games could never have been awarded to Lake Placid if
it had not been for the international standing that this resort had at-
tained as a wintetr-sports center. So the history of the Games in reality
goes back to that day, over a quarter of a century ago, when organized
enjoyment of the sports of snow and ice and cold began where the
highest peaks of the Adirondack mountains cast their shadows on the
village by the two lakes.

Progress, was steady from that day to the morning of February 4,
1932, when Winter’s sons and daughters from 17 nations of the earth
paraded past the reviewing stand in the stadium at Lake Placid in the
impressive opening ceremonies of the III Olympic Winter Games.

The Lake Placid Games have given a tremendous impetus to winter
spotts in the United States. Other communities are finding that snow
and ice are among their greatest assets for sport and recreation. It is
hoped that this book will help these same communities to develop their
organized enjoyment of winter still further. For this reason facts and
figures of Lake Placid’s experience and the story of this experience are
given in great detail. May they prove helpful.

For much that the Organizing Committee did there was no pattern.
If it can leave one for others it will be glad.

All those concerned with the plans for the celebration of the III
Olympic Winter Games feel only the utmost confidence that the Winter
Games of the quadrennial Olympiad are destined to reach greater
heights and more enduring fame with the passing years. This book
attempts to tell the story of the part that Lake Placid played in making
this achievement predictable and possible.

III Olympic Winter Games Committee

Lake Placid, N Y
June 1, 1932



Baron Pierre de Coubertin, Honorary President of the
Olympic Games

“I congratulate you and your co-workers
most sincerely on the success of these Winter

Games of the Xth Olympiad.”




Statement by Count de Baillet-Latour

Washington, D C
March 11, 1932

Dear Dr Dewey

Before leaving America I wish to congratu-
late you on the success of the IIT Olympic
Winter Games. Altho weather conditions and
the extraordinary economic situation ren-
dered your task extremely difficult, 17 nations
represented by 364 athletes took part in the
Games—a showing that reflects only the
highest credit upon the countries represented
on the International Olympic Committee and
your own Organizing Committee.

I feel that I may say, and speak conserva-
tively when I say it, that European nations
that participated in the III Olympic Winter
Games were more than pleased at the plans
made for staging the Games in Lake Placid,
facilities for the conduct of the sports, and
other arrangements such as housing, feeding,
and transportation that made the stay of your
international visitors one that they will long
remember.

The Games themselves brought out the
most spirited competition in all the events on
the Olympic program. This made the Games
that much more enjoyable for both spectators
and participants. All who attended took home
with them, I am sure, a better idea than they
ever had before of just what international
sports competition means in its highest sense.
Beyond a doubt the athletes taking part went
Back to their native lands imbued with the
same idea.

The thanks of the International Olympic
Committee are due the community of Lake
Placid for taking on in the III Olympic Win-
ter Games of 1932 a greater burden in pro-
portion to its size than any community ever
assumed in staging Olympic contests. You
know how I feel about the exceptional man-
ner in which this obligation was discharged.
It is something that Lake Placid and the Lake
Placid Olympic organization can always look
back on with pride, as a great task master-
fully handled.

Count de Baillet-Latour, President, International
Olympic Committee

I feel certain that you would not be satis-
fied if the success of the competitions should
be the only reward for the work you and your
competent staff did in staging the III Olympic
Winter Games of 1932. You were working
for an ideal—to increase the love for winter
sports in the United States with the view of
augmenting the ranks of, the Olympic family
and of making Lake Placid the best-equipt
resort for these sports. You have reacht these
two goals.

Very sincerely yours,

et oty

President of the
International Olympic Committee




Ready for the Games. A general view of the stadium
in the heart of the principal Adirondack mountain range just south of Lake Placid

—Ranger L Moore















Second Games poster
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2 To induce as many individuals as
possible to come to the United
States and to Lake Placid to attend
the Games.

The first step in carrying out this program
was the employment of Bjorn Blix as inter-
national secretary to travel in Europe estab-
lishing contacts with various Olympic and
winter-sports organizations, as well as na-
tional and international sports bodies and
co-operating organizations, during the period
when the general publicity program abroad
was at its height. Mr. Blix’s work is dis-
cust in detail in the section of this book en-
titled international Secretary.

Immediately upon the beginning of the
publicity program in 1930 a carefully se-
lected list of European newspapers and
magazines was made up. To these were sent
at frequent intervals news stories dealing
with the progress being made at Lake Placid
in preparation for the Games. These re-
leases were printed in English, French, and
German, and were distributed according to
the language preferred in the particular
countries to which they were sent. This part
of the foreign publicity continued up to the
beginning of the Games. Much space was
given in European periodicals to Winter
Olympic news. Interest was aroused and
maintained at high pitch even in spite of the
exceptionally bad economic conditions pre-
vailing thruout the world. Clippings sent
to the Lake Placid office from foreign news-
papers and magazines indicated the scope
and effectiveness of this publicity.

Photographs of Lake Placid winter scenes
and sports facilities being made ready for
the Games were in great demand abroad,
particularly in the nations that planned to
send large teams to the ‘Games. Quantities
of these photographs were taken in Lake
Placid during the winter of 1930-31 and
were sent abroad. Magazines, newspapers,
and clippings coming to Lake Placid proved
how widely this photographic material was
used, and subsequent conversations with offi-
cials, competitors, and European spectators
at the Games indicated how productive this
publicity was in achieving the ends desired.
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Distribution of Printed Matter Abroad

Publicity material prepared in the fall of
1930 primarily for use abroad was as fol-
lows:

1 Preliminary Program

2 Preliminary Information Booklet
3 First Games Poster

4 TFirst Publicity Booklet

5 Sticker Stamps

Specific information with respect to the
distribution of these pieces of material is
given in the chart “Distribution of III 0
W G Publicity Material,” included in this
section. World-wide distribution of posters,
booklets, and stickers began in December,
1930. The first poster (3) and first pub-
licity booklet (4) were printed in English,
French, and German, while the sticker
stamps were produced in English, French,
German, and Spanish. Booklets 1 and 2
were printed in English only. Booklet 4 car-
ried full information as to the arrangements
for the Games perfected up to that time.

Approximately 15,000 posters, 200,000
booklets and a quarter of a million sticker
stamps were distributed thruout the world
before the spring of 1931. The distribution
naturally centered in Europe and was carried
out according to a systematic plan developt
prior to the beginning of the work. Effec-
tive assistance was rendered in the distribu-
tion of this material by the American Ex-
press Company, Thomas Cook & Son, Olym-
pic committees, sports federations, steam-
ship and railroad lines, and travel bureaus.
Many booklets carried on their back covers
the imprints of the travel agencies distribut-
ing them. The fact that this distribution
was accomplisht approximately a year in ad-
vance of the Games made it possible for
European nations to plan on full representa-
tion and for sports enthusiasts to make their
plans to attend the Games in person.

Reports coming to Lake Placid from such
far-away points as Japan, China, Australia,
and South Africa indicated that the publicity
program was truly world-wide in its appeal
and in its effect.



11 Domestic Publicity

The domestic publicity program-public-
ity thruout the United States and Canada-
as has been noted, began in September, 1930,
and continued until the opening of the
Games on February 4, 1932. Naturally the
main abject of this part of the program was
to arouse the maximum interest in the
Games and insure as a result maximum at-
tendance at the various events.

Below are listed the major means used to
achieve this result:

1 Frequent releases to newspapers and
magazines

“Request” stories to newspapers and
magazines

3 Photographs

4 Distribution of printed matter

a Sticker stamps
Second Games poster
Second publicity booklet
Essex County O W G booklet
Bob-run booklet
First Games poster
First publicity booklet

o Qo0 g

g
5 Merchandising and advertising tie-

ups

6 Motion-picture news reels
7 Special motion-picture reels

8 Radio
a Special broadcasts on O W G
b Frequent mention of O W G
in regular broadcasts
9  United States O W G postage stamp

10 Meetings of newspaper publishers

Specific information with respect to quan-
tities and distribution of major publicity ma-
terial may be obtained by referring to the
chart “Distribution of III O W G Publicity
Material” (page 108) .

No Advertising Space Purchast

One of the first decisions made by the
Organizing Committee and its publicity
counsel was that no advertising space for
the Games would be purchast in any media.
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—G Cleveland

George Hicks, National Broadcasting Company,
ready to broadcast the Games to a waiting world

Two major considerations caused this deci-
sion. The committee’s funds were too lim-
ited to enable it to reach effectively any great
part of the public by means of paid adver-
tising, and it was felt that there would be
more than enough legitimate news of the
Games to spread the story far and wide.
This decision once made was adhered to
strictly, and its wisdom was at all times ob-
vious to those concerned with the promotion
of the Games.

The first step in the publicity program
was to build up a file of foreign and do-
mestic newspapers and magazines that would
utilize regularly the Games news releases
that were to be sent out. To this end a
questionnaire and return card were sent to
a list of 1200 newspapers and magazines
thruout the world, the bulk of this list being
in the United States and Europe. From re-
plies to the questionnaire and subsequent
additions, this file was built up to 872 names.

Between October, 1930, and January,
1932, 69 general releases were sent to this
list. This figure does not include special re-
leases, request stories, or feature stories with



local angles sent frequently to newspapers
in the North Country section of New York
state. No general releases were sent out
after early January, 1932, since news writers
then began to gather in Lake Placid in
large numbers to cover preparations for the
Games for their own periodicals, and it was
not necessary for the publicity office to send
out any further material of its own.

Neither does the figure above include
“spot” news stories that were given to the
larger daily papers and the three major news
services, Associated Press, United Press, and
International News.

The publicity office subscribed to three
clipping services from November, 1930, to
December, 1931, two American and one
European. After December, 1931, all clip-
ping services were discontinued, as the vol-
ume of clippings became so great that the
expense of purchasing, mounting, and filing
them did not appear to be warranted.

While the number of clippings was so
large that no attempt ‘was made to secure
figures on the exact lineage devoted to the
Games, it may be stated here with the utmost
conservatism that the III Olympic Winter
Games received millions of agate lines of
publicity.

Some figures on the distribution of Olym-
pic publicity, compiled on June 1, 1931, may
be of interest. After that date the volume
of clippings became so large that they were
no longer classified. Up to June 1, 1931,
domestic Olympic publicity had appeared in
46 states and in 739 different cities. On the
same date foreign publicity had appeared in
25 countries and in 87 cities. All clippings
received at the Olympic publicity office in-
cluding both news stories and pictures were
mounted or filed.

Stories Sent on Request

Following the initial distribution of pub-
licity material abroad and in the United
States, requests for special stories on the
Games began to reach the publicity office,
most of them coming from magazines and
asking for photographs as well as stories.
Hundreds of newspapers and magazines car-
ried these special stories and pictures.
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Photographs

Probably no method of publicity carried
the story of the Games as effectively to so
many readers as did the photographs that
were sent in huge quantities all over the
world. Release of these photographs was
made on request by particular periodicals
and also thru the four major American news
picture services, Wide World Photos, Asso-
ciated Press Photo Service, International
News Photos, and Acme News Pictures.
International photographic coverage was se-
cured in this way.

Distribution of Printed Matter

Games printed matter was distributed in
two ways, to those making request for it by
letter or otherwise and thru larger channels
developt by the publicity organization.

As noted above, sticker stamps, the second
poster, the second publicity booklet, contain-
ing ticket, housing, and other important
Games information, Essex County O W G
Booklet, and a special booklet dealing with
the Mt Van Hoevenberg bob-run were the
major pieces of printed matter used in the
domestic publicity program. Quantities of
the first poster and the first booklet were
also distributed in the United States thruout
the winter of 1930-31. As will be noted
from the chart, major avenues of distribu-
tion for all this material included National
Olympic Committees, American Express
Company, sports organizations, transporta-
tion companies, tourist agents, clubs, hotels
and resorts, chambers of commerce, business
organizations, and newspaper and magazine
resort bureaus.

During December, 1930, and January and
February, 1931, posters and booklets were
distributed to large department stores thru-
out the country, in order that they might ar-
range window displays simultaneously with
pre-Olympic activities at Lake Placid. This
distribution was practically finisht in March,
1931. But during the spring and summer
a continuous stream of posters, booklets and
stickers-the latter for use on letterheads
and envelopes-was sent out to organiza-
tions that had exhausted their initial supply.



Many of the posters, both first and second
edition, were mounted in inexpensive frames
and were prominently displayed in hotels,
clubs, tourist agencies, and railroad stations
thruout the Lake Placid “trading area.”

The second phase of distribution began
in September, 1931, when the second poster
and second publicity booklet were received
from the printer. Most of this material was
distributed thruout Canada and the United
States, with smaller shipments to the larger
European centers.

Signs and Road Markers

As a means of stimulating additional in-
terest in the Games on the part of the thou-
sands of motorists using North Country
highways during the summer, fall, and win-
ter of 1931, four large signs urging travelers
to stop at Lake Placid and inspect Olympic
facilities were placed at strategic points on
main trunk-line highways leading into Lake
Placid. These signs were of metal in wooden
frames, each sign measuring 12 feet
(height) by 6%z feet (width).

Several smaller signs and markers calling
attention to the Games were placed along
highways leading into Lake Placid. Attrac-
tive signs were also placed at each Olympic
facility.

The general color scheme employed on all
signs and road markers was blue lettering
on a white background.

Merchandising and Advertising Tie-ups

During November and December, 1931,
and January, 1932, publicity efforts were
concentrated on business organizations that
could give the Games resultful merchandis-
ing and advertising tie-ups with their own
products. In order to do this a four-page
broadside was prepared, listing the publicity
material available, with suggestions as to
how it could be used. 10,000 of these broad-
sides were mailed to transportation com-
panies, department stores, national advertis-
ers, sporting goods stores, and manufacturers
of winter-sports wear and equipment. As a
result of this mailing more than 500 requests
for Olympic publicity material were received.
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Railroads were the principal users of this
material. The New York Central Lines
alone distributed more than 20,000 booklets
over their entire system; displayed over
2,000 posters on their station billboards; and
used more than 90,000 stickers on their cor-
respondence. The New York Central also
advertised the Games on dining-car and
restaurant menus, in time-tables, and on
blotters used in their club cars and station
offices.

Included among other railroads using
large quantities of publicity material were
the Delaware & Hudson, New York, New
Haven & Hartford, Pennsylvania, Great
Northern, Southern Pacific, Canadian Na-
tional, and Canadian Pacific.

Motor bus companies along the Atlantic
seaboard also received and used booklets and
postets.

Department stores in New York, Newark,
Philadelphia, Hartford, Rochester, Syracuse,
Buffalo, Chicago, Cleveland, Boston, and
Montreal rendered excellent co-operation in
publicizing the Games. All the larger de-
partment stores in New York, for example,
had at least one or two windows displaying
Olympic posters and photographs. Publicity
booklets were distributed in their sports-wear
and travel departments. Many stores fea-
tured the Olympic Winter Games in their
newspaper advertising. In addition, repre-
sentatives of the Organizing Committee gave
talks on the Games in the stores themselves
at the request of leading department stores
and specialty shops. In many cases these
talks were illustrated with motion pictures.
In the John Wanamaker store in New York
an audience of 2,500 heard the secretary of
the III O W G Committee speak.

Many national advertisers used the Games
as a basis for their 1931-32 winter advertis-
ing. Olympic booklets and posters were dis-
tributed to their dealers. Many Olympic
photographs were used in house organs that
also contained feature stories on the Games.

It may safely be said that advertisements
of national advertisers featuring the Games
and appearing in magazines of country-wide
circulation were among the most important



factors in making the Games publicity so
successful.  This publicity was secured at
practically no cost to the Organizing Com-
mittee.

Motion Picture Publicity

The Organizing Committee was able to
reap the full benefits of motion-picture pub-
licity. During the winter of 1930-31, news-
reel companies had their crews and sound
trucks in Lake Placid for an extended period,
photographing winter-sports scenes and gen-
eral pre-Olympic activities, particularly at the
Mt Van Hoevenberg bob-run, where the first
races ever held on a slide of international
specifications on the North American conti-
nent were being staged. These news reels went
all over the world and aroused markt in-
terest in what was going on at Lake Placid.

Representatives of the major news-reel
companies of the United States were in Lake
Placid during the winter of 1931-32, practi-
cally all the time from Christmas until the
conclusion of the Games in February. Thou-
sands of feet of film were “shot” and imme-
diately releast thruout the United States and
Europe. Footage taken included Olympic
athletes training in Lake Placid for the
Games, general winter scenes, and competi-
tions and practice sessions at the various
Olympic facilities. This thoro news-reel cov-
erage was a powerful factor in stimulating
interest in the Games during the few weeks
immediately preceding the opening day.

Two reels of 35-mm film, one sound and
one silent, were made up by the publicity
department during the spring of 1931. These
reels showed Lake Placid winter scenes,
Olympic facilities, and preparations being
made for the Games. They were used in
talks on the Games given by members of the
executive staff. Dr Godfrey Dewey, presi-
dent of the IIT O W G Committee, took them
abroad with him in May and showed them
on the boat going over and coming back.

Radio

Millions of radio listeners learned of the
III Olympic Winter Games by means of a
series of special broadcasts. Excellent co-op-
eration was given the Organizing Committee
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by the two major American broadcasting or-
ganizations, National Broadcasting Company
and Columbia Broadcasting System. The
broadcasts listed below were devoted exclu-
sively to the III Olympic Winter Games, and
the time was donated by the broadcasting
companies. There was no charge to the com-
mittee for this coast-to-coast radio publicity.

The schedule of special broadcasts fol-

lows :

October 15, 1930 Station WEAF National
Broadcasting Company
Dr Godfrey Dewey, president III O W
G Committee

November 29, 1931 Station WABC Co-
lumbia Broadcasting System

Dr Godfrey Dewey

Avery Brundage, president American
Olympic Committee

Rufus ] Trimble, chairman A O C
Hockey Committee

Jay O’Brien, chairman A O C Bobsleigh
Committee

December 16, 1931 Station WEAF Na-
tional Broadcasting Company
Dt Godfrey Dewey

January 16, 1932 Station WABC Columbia
Broadcasting System
Gustavus T Kirby, past president A O C

January 22, 1932 Station WABC Columbia

Broadcasting System

Dr Godfrey Dewey interviewed by Ted
Husing
January 27, 1932 Station WEAF National
Broadcasting Company
Gustavus T Kirby interviewed by Grant-
land Rice

A series of ten fifteen-minute broadcasts
in the form of interviews with prominent
American Olympic officials and prospective
members of the American Winter Olympic
team was given from station WABC, New
York City. One broadcast a week was put
on the air during the ten weeks immediately
preceding the Games.

In addition to all this special radio pub-
licity the Games were mentioned frequently
in many station and commercial programs
during the winter of 1931-32. Radio pub-





